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believes the advice presented here is sound, but readers cannot hold him
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Ted: Good evening, USA! Good morning, Australial And welcome all

points between, including the UK, whereit isnow 1:00 am.

There saspecia reason why | would single out the UK. We kind of
haven’t been including them enough, lately. But we've got abig, World

Internet Summit going on there in October.

Our featured guest tonight is going to be speaking both at the World
Internet Summit USA and the World Internet Summit UK. And, we
happen to have one of the co-hosts of the World Internet Summit on the
line with us, thisnight. Of course, it's morning Australia, evening USA,
anditis1:00 am. in the UK.

We' ve got two hosts working with us there. Allen Forrest Smith, and Mr.
Peter Twidt.

Peter, would you say hi to everybody?

Peter: Yeah, thank you, Ted. That was afabulous introduction. Thank

you.

Ted: Hey, we're glad to have you. People will get to know you alittle bit
better. What they may not know right now isit’ s kind of ironic that |
should be “hosting” the show, because you'’ ve got way more voice, studio,

radio background than | do.

Peter: Well, yeah. | suppose so. You sound great, Ted. So that’sall that

matters.
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Jennie: The pointis, Ted, that you're having ago at it.

Ted: Getthereal info out. You'vegot that right. That’swhat | would
expect from our special guest tonight, the rebel Aussie businesswoman,
Mrs. Jennie Armato.

Jennie: Hey Ted, it's great to be here.

Ted: Hey, weare so glad to have you. Jennie aso, of course, you’'re going
to be the main focus of the show. By the way, just so everybody will

know, about on the bottom of the hour, about halfway through, I’ll stick in
atwo-minute, three-minute infomercial for the World Internet Summit so

that we can get some of the details across to you.

But right now, what we want to focus on, what we do every single week
with the World Internet Experts, let’s get the meat out of our guests. Let's
find out what we can find out that she knows, that we can put to immediate,

practical use, to make big money on the internet.

Of course, Jennie, the title of your presentation, if | haveit right, is turning

the web into your own persona wealth machine?

Jennie: That'sexactly right, Ted. Theinternet, like no other opportunity

ever before, can allow you to do that in a number of different ways.

Firstly, you can build large businesses, if that’s what you want to do, on the
internet. Or you can take an existing business, no matter what the size, and

you can expand and diversify that business on the internet. And/or you can
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create multiple businesses on the internet that provide you with multiple

streams of income.

But | want to say upfront, of course, I'm absolutely in love with business

opportunity on the internet for all of those reasons.

Ted: Youknow, Jennie, you're quite aremarkable story, too. You have a
real interesting background. And I normally ask the guest to do this, but
I’m going to give alittle bit and then ask you to do it. Briefly, you and |
met approximately ayear ago. From the story as| got it put together,
because | was working with two of the other co-organizers at the time —
Brett McFall and Tom Hua, who are still co-organizers, just we were
working together — you had a successful offline business but you were

getting it together online. Isthat the appropriate way to say it?

Jennie: That'savery kind way to say it, Ted. | was struggling. | till
actually operate parts of that business, but I’ ve actually dissected it. But
yes, I've run various different businesses in various different industries
over the past 12 years, since | first went into business. Some have been
more successful than others. Of course, you learn along the way, and you

continue to learn every day.

What | found, though, was that | really just had a brochure online when |

met you guys. It was nothing more than an advertisement. And | actualy
remember the feedback you gave to Brett and Tomon arecorded . He
said, “You know what? It sounds abit institutional. Someone’sin need of

some education here.”
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Ted: | bet that hurt you at the time, though, didn’t it?

Jennie: Actually, thankfully, and | guessthisis part of having ups and
downsin your life, I'd actually decided | was going to approach thisfrom a
successful perspective. What | didn’t have was the right knowledge.

Yeah, it'salways abit of adent in your ego, because your businessis your
baby.

Ted: Okay. Sothen, you've gone on from that beginning, as humble as it
was, and you did a course—and I’ d like to get into this more, if we have
time — you did have a solid business background and I’ d like to know how

that relates to business on the internet.

But all that being aside from the question, you got on the internet and you
pulled some might big figures. | think your record month would be

somewhere in the neighborhood of $50,0007?

Jennie: That'sright. That really came about once | realized there was a
turbocharged way. And | guess that’s the best way | can describe it.

When | discovered the turbocharged mechanism for beating this on the
internet, | just went from stress to strength. And it’s been really exciting.
And some of the mechanisms, some of the turbo-charging things that I’ ve
done, I’ ve actually had to stop at certain points because I’ ve literally not
been able to keep up with myself. It'sareally exciting position to bein,
when you’ ve been in the convention business environment where, really,

every day isastruggle. Evenif you are successful and even if you’ ve got
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money in the bank, you’ ve still got to turn up and invest your sweat and

your personal exertion and manage all of the problems.

In this environment, it was coming in faster than | could keep up. And |
remember actually telling you, Ted, | wasn’t sure what my earnings for the
last couple of months were because | hadn’t had the opportunity to sit
down and actually do my physical book work. | now have an aversion to

sitting down and doing hard work.

Ted: Plus, it'skind of hard when you’ ve got an opportunity to sell or

you'’ ve got an opportunity to do accounting, which one do you choose?
Jennie: You'vegot it.

Ted: Well, that’sfascinating. And as we' re moving along, another
element, another dimension that | want to pull into thisin addition to the
fact that you had business background that was a struggle, in addition to the
fact that you found autopilot wealth on the internet that really does get
systems set up, come in by itself. And you had some very good months,
and you'’ ve got some good success to show for it. All indications are you'll
go ahead.

There s another thing. Y ou have amission, acause. And part of your
business model is you specifically cater to educating and assisting the
female component of the market. And maybe more precisaly, of those who

want to be marketers.

Can you give us someinfo on that?
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Jennie: Sure. I’'ve aways been an advocate of networking and education.
So I’ ve met hundreds, possibly even thousands of these women in my
travels over the past 12 years. And acommon attribute and, | guess,
struggle that we share. We understand them in the same sorts of ways, and

we seem to be wanting to obtain the same thing.

If you go back say a generation or two ago, especially my mother’s
generation, they were really dependent on the family structure. In fact, my
mother actually worked for my father in his business, and she supported
him. And | guess she never really had that sense of personal financia

independence or a sense of control over her finances.

That’s acommon theme | still come across today with women. Andit’s, |
think, adriver behind alot of these women that I’ ve met in my journeys

today.

The difference now, the shift for women now is that we recognize that
there are opportunities that we can actually be involved with. We can
actualy still have al the family elementsin our life that we all desire or we
want in different kinds of ways. But we can also now go out and achieve
success on the business front, maybe perhaps because we want to be in
business. But | think underlying that, more so, is the desire for personal

financial independence and personal security.

| saw aslogan, it was actually abank brochure, and | sort of made the point
really poignantly. It said, “Once upon atime, | wanted to marry a

millionaire. Now, | just want to be one.”
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Ted: That isdynamic. Once upon atime, | wanted to marry amillionaire.

Now, | just want to be one. Boy, if that doesn’'t sum it up!

Jennie: That's asentiment that’s shared across the board. And something
| found out in my research, Ted, for the book |I’'m working on at the
moment, is that the Fortune 500 magazine has actually reported in their
2004 findings that the demographic of women in business —thisis adult
women — are the fastest-growing demographic of millionaires in the world

today.
So guys, we are out there and we are running hot!

Ted: That's an interesting question, because there’ s still alot of other
obstacles that women have to overcome, such as this entrenched attitude,
marry oneinstead of be one. And now you' re saying they’re the fastest-
growing dynamic. What do you attribute that to?

Jennie: Well, | think it isthat sense, of course within you, the desire.
Desire is the ultimate motivator. Y ou really can’t move forward without

desire.

I’ll digress for amoment and say this. What | mean by desire is the want

for something, as opposed to the need for something.

Y ou see, these many women, like me, and | know that they’ll be sitting
there right now, when I’m saying this, nodding their heads and saying they
know they need to lose weight, but it’s whether or not they want to lose
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weight. And it’s when you want something bad enough that you go out
and get it.

So, fundamentally, | think it’s a shift there.

The second, | think, isthere’s more opportunity available for women. And
women are more open to creating circles of influence outside of the
children’s parents groups and just the job that they go to. They’re looking
for the broader perspective on things, and they’re willing to invest their
time and money. In fact, they’re willing to even say, now, that they will

take some of the family money and invest it in themselves.
Ted: Oh, boy!

Jennie: And | remember that point really coming home at the World
Internet Summit in Sydney, Ted, in February of thisyear. Y ou may recall
at the end here, where we were asking people who wanted to contribute
something. And alady got up, and | just can’t remember her name. But
bless her heart and | hope she’ s still with us and even on this call today.
She said, “Y ou know, | came along to this event because my husband
asked me to, and | thought that | was going to end up helping him out,

doing all his hack work for his internet business.”

And then, her whole face changed and she said, “Now, I"'m just going out

to build my own.”

Ted: Excellent. Sowomen entrepreneursiswhat you're really talking
about.
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Jennie: Absolutely. The internet presents the best opportunity ever for
women to be able to do that and still have the other aspects of their life.

So no longer isit asacrifice. You don't have to put your kids in daycare to
create a business opportunity, or multiple business opportunities on the
internet.

Ted: Which probably is very important, because in spite of all the
changing mentality, feelings, sensitivities, morays— call them what you
want — of society, when you get right down to it and it’ s nighttime, the
women really do have the responsibility for the child rearing still, don’t
they?

Jennie: | think it’s inherent enough, that nurturing nature. My partner,
Paul, he doesn’t lack inthat areaat all. But | think fundamentally, women
still have adesire for that. And historically, we' ve sacrificed pursuing our

own personal endeavors to be able to provide that.

The game' s not like that anymore. For the women that are prepared to
have to raise their energy level abit more and stretch themselves that bit
further, get abit of education and look for the right opportunity, they can

still provide that and also achieve in other areas, as well.

| think that’ s the most valuable contribution anyone — not just women — can
make, when you’ re actually out there creating prosperity in your life,
without sounding too fuzzy, because I’ m really just about does it make

profit, will | get rich.
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Ted: Not fuzzy at al to me. Jennie, one of things, | know this happens,
we're talking about you having earned $50,000 in asingle month. And
even though we did qualify it by saying that was a good month, anybody
who does any math says, “That’s $600,000 in ayear! What if she doesn’t
earn quite that? What if it's only a half-million?’

And then, we find other people, and you know Melinda Barton and Amy
Roberts, who have put together a simple website with autopilot money
coming in al hours of the day. They don’t even have to work anymore.
And they’ ve replaced their income of what they used to work 60 hours for.
We're not talking about $50,000 a year, we're talking about $3,500, $4,000

amonth.

What kind of comments do you have on “the more realistic kind of replace

your income type of thing,” particularly asit relates to women?

Jennie: |I'm glad you’ ve asked that question, because I'm alittle bit of a

serial entrepreneur, so | can kind of blow away.
Ted: Yeah, you're out there, Jennie.

Jennie: It'sso much fun. It energizes me, and | can achieve so much. |

think when other people get that bug in them, you can’t turn it off.

In Amy’s and Melinda s cases, what an excellent example of the power of
theinternet. You don’'t have to model the direction you want to take on me
or any other person at the World Internet Summit or anywhere elsein a

position where they’ re offering up their information to you. Y ou can
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model it on what really suitsyou. And that’s exactly what Melinda and

Amy have done.

Amy’s now expanding. She's sort of clicking onto the idea of multiple
streams of income. So she’'s now looking at a second site. She's putting a

little bit more personal exertion into getting a second site up and running.
But that’ s at her pace, in her own time, because it now suits her to do that.

Andin Melinda's case, she'scruising. | just lovetalking to her, because
it'sno stressfor her. And, in fact, if anything, it isthe stress of the
financia burden that they were under in her family. She was pregnant at
the time she came across this opportunity. And | know when you'rein that
financial position, you're just about to go down the ditch with alarge

capital investment when you’ re bringing a new child into the world.

S0 her, just having that coming in, is peace of mind. And really, Ted, |
think that’s ultimately what we all strive for, male and female. We'd likea
sense of peace of mind. And | just come back to the financial security and

the financial independence. That’'s where you find it.

Ted: Very much so. And having a good, independent income that’s
coming in consistently, and you’ re not even working for it in conventional

terms, certainly hasits appeal.

Jennie: Yes. Absolutely. Remember, though, they did do some work.

And that’ s an important point to remember.

Ted: Okay, tell uswhat they did, then.
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Jennie: Well, it requires some research. Now we're getting into the
fundamentals of putting an internet business together. | can certainly

expand on that.

But the point | want to make in relation to Amy and Melindais that they
needed to put some brain power into it. They didn’t have to get too much
education, but they realized they needed to get the right kind of education,
they needed to hook up with the right kinds of people, they needed to have
acircle of influence that was going to be able to lead them to where they

wanted to get to.

Now, they did it on avery small scale, but they did need to make a

contribution.

| think that’s an important point, that the lure of opportunity sometimes
gets blurred with the idea that, oh, you don’t have to do anything. I’'m not
going to tell you that, that it doesn’t work. It doeswork. But regardless of

where you want to teach that, you will need to do something.

Ted: Correct meif I’'m wrong, but being arider at heart and training, |
kind of think about what Amy and Melinda did as kind of like writing a
book. Infact, they did. They both wrote e-books. They got some help,
they did their research on the internet. They both had alittle bit of
knowledge and expertise on the subject matter. But when | say it’slike
writing a book, | mean awriter writes the book and whether they spend two

weeks, two months or two years, they do that basically without pay.
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They then put it out to the market and then they receive royalties for as

long as the market buys.

Now, we' re not dealing with royalties in the same convention sense. But
what’ s happened in that same metaphor is Amy and Melindadid alittle
work. They did some research to find that there was a market. They
created a product tailored to what that market wanted. They built avery
simple website, put it up, and now they’re getting paid in like residual
income or kind of like royalty income, as an author would. |sthat on-base
or off-base? What do you think?

Jennie: That's exactly what they did, Ted. You have just hit on probably,
for alot of people, it'sjust amental shift they’ll ever have to make, to

understand how business on the internet works.

Y es, they do get the royalties, you'reright. And all of that works on an
automated system. But here'sthe point.

When you bring a business or create a business on the internet where

you'’ re going to sell something on the internet, you want to lead a market to
your product. That comes from doing the appropriate research to identify
markets that need a certain product. Y ou want to lead a market to your
product, not take your product to a market, which is how conventional

business operates.

That there is the fundamental shift. And that’s where the girls, Melinda
and Amy —they won’'t mind me calling them the girls—that’s all they’ve
done. They brought or they led a market to a product that that market
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needed. So they don’t need to go out there and — | don’t know if thisisthe
right term in America, but in the UK —flog their product.

Ted: Okay. Very good. Also, Jennie, because you were talking about
turbocharged mechanisms for business on the internet, | know we' ve been
sharing alot of secretsand | really was getting the stuff out of you that |
just felt like | had to get. 1’d like to kind of turn this thing around and say,
“Jennie Armato, you came to talk about turbocharged mechanisms for

business on the internet. What have you got for us?’

Jennie: Well, | think the first thing is you need to understand it’s probably
not as easy for you if you' ve never actually been in business and you're
starting from scratch. So while this might sound simple, and it issimple, it

may not be as easy for some people as others.

But if you take a convention business model, and that’ s probably a good
place to start, generally speaking you' lI need three things. You'll need a

large personal skill base.

So generally, | find that most conventional business owners have a
knowledge, a working knowledge of the industry and the mechanics of
their business. They’ll need alarge capital injection or capital base,
because you’ ve got overhead. Y ou’'ve got shops or factories. You' ve got
machinery. You've got stock. You've got personnel. You’'ve got financial

management. You've got all these different aspects.

And then you've got alarge time allocation. And | think that was the

absolute killer for me, as a conventional business model. | found myself
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working 18 hoursaday. And really, when | divvied it up, | was probably

paid the least in my businesses.

But with business on the internet, you don’t need any of these in excess.
And | think the thing to understand, if you can make this shift and
understand those three things and get the next three things, then you can

start the process of turbocharging.

| think the first and most important thing is the right knowledge. And it
may not be what you probably think you need. And | found this on the
____, some people thought they needed to go to something like a workshop

and find out how to write HTML code.

We could have done aworkshop on that, but | don’t know that that was the
right thing for people because all we would have turned out were awhole
lot of people that could make nice web pages. That doesn’t teach them the
system of the internet.

So the right knowledge includes understanding the laws and the rules that
govern how to interact on the internet. And I’ ve made this mistake, as|’ve
mentioned, in my business earlier, when it was nothing more than a
brochure. And | started e-mailing people. And | didn’t have the education.
| didn’t havetherules. | didn’t understand what governed how the internet

went.

So | searched out clients from new websites and added them to amailing

list, and then started mailing them.
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Now, thankfully, back at thetime | did that, the laws were alittle different.
| had no idea that that was even the wrong thing to do.

So | needed to understand the right knowledge. | needed to find that out,

the right association.

What I’ ve talked about and I’ ve mentioned, the circle of influence. Who
do you associate with that will help you towards your goal? Not everyone
you associate with will help you towards you goal. And I’ ve had people
say to me, in the past, you'll have to stop associating with those people.”

WEéll, | don’t say that’s necessarily the case. But if the only people you're
associating with are not connected to the goal you have in mind or what
you' re out to achieve, then that circle of influence is not going to lead you

to where you want to go.

And | think finally, the turbocharge for me was really methodical
determination. That meant | didn’t just put websites up and then they made

money.

Now, Amy and Melindafound a great need, and they’ re working on a
system that’ s being developed after I’ d gone and gotten my initial
education. And that’s part of getting the right knowledge, of course, is
keeping in touch with relevant information, timely information, keeping

connected with the latest trends, and so on.

But that methodical determination isreally what will push you through the

barriers of resistance that you have in yourself.
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You seg, if you draw aline from zero to 10, Ted, we'll al enter — based on
our ability — somewhere between that zero to 10. If you're at zero, in other
words you' ve never been in business and you know nothing about the
internet, should you get involved? Well, yes. But someone that’s an eight
or anine, or even anine and ahalf, should you get involved? Well, yes!

There' s always something to learn.

So, that methodical determination, | guess, is probably, for me, the key.
Now, that’s about positioning, | guess, in the marketplace. Andthere'sa
whole lot of nuts and bolts that I'm happy to run over. But | better find

out, are we still on the same phone line? |1’ ve given you the long spi€l.

Ted: Wedtill are on the sameline. |I'm taking notes like crazy, and | hope

everybody elseis, because you' re making some solid, good points.

Jennie: I’'m making them really from experience and really from my heart.
| don’t want to sound too fuzzy about that, but it is the best opportunity
ever, in the history of business. And all you've got to do is get these
fundamental pointsright, and you’'ll nail thisbaby. And you'll never look

back, just as | have.

Ted: I'll tell you, I know you' re not looking back. That’'sfor sure. That's

for sure.

Jennie: No.
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Ted: Let meask you this. | always get excited or thrilled or turbocharged
might be the right word, because it hasitsimpact. Why do they call you

the rebel Aussie businesswoman?

Jennie: There sacouple of reasons. You'll have to ask Brett McFall for
some of them. But again, | think it just comes back to the laws that govern
my life. | don’t just follow what everyone el se does because everybody’s
doingit. | don’t fall prey to the pack mentality, where one person starts
pooh-poohing something or getting negative, and then the whole group
joinsin.

And | alwayslook at what everyone elseisdoing, and I'll look at how it

can be done differently. So there' s some of them.

But most of al, Ted, | think the ultimate rebel in meisthat | just don't take

no for an answer.

Ted: You think that might be an important point for every person, man or

woman, to take?

Jennie: Absolutely. I'm never, ever succumbed to my environment. In
fact, that’ s not true. 'Y ou move through the experiencesin your
environment. But in my own head, |’ ve never been prepared to say,
“That'smy lotinlife. 1t'sonly ever going to be thisgood. I'm going to
leave it all there. If I’'m broke at the time, then that’ s just the way it is,
That’sjust what life dished out to me.”
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No, I'll never take no for an answer. There'saways more| can do for

myself and my family.

Ted: I’ve got one more question, then I’ m going to give everybody a brief

overrun of the World Internet Summit, the upcoming one.

That isyou said you weren't willing to accept things. | want to share with
everybody I’ ve seen you in action, and there' s a difference between
someone who says they’ re not willing to accept a certain condition or
they’ re not willing to be told no, and someone — such as yourself —who

actualy hastheinitiative, given an opportunity to jump first, think later.
Jennie: Yeah.
Ted: Comment. Am | right or am | off-base, and how does it apply?

Jennie: | definitely have amantra. Infact, Brett McFall and | have
discussed this. He encouraged this. He said, “Say yesto everything, and
then figureit out later.” | think that probably sums it up best.

Ted: | think that'sagood law. How about you?

Jennie: Hey look, it'sworking for me. That'sall | can say. Andthat’s
what | measure, the appropriateness of what | do in my business. Isit

providing aresult? Isit taking me one step further down the path?

And, by theway, | don’t know where the end of the path is. It just keeps
evolving and unfolding every day. But the important thing is taking steps.
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Ted: Andyou know if it’s progressing you or if it’sjust tension-relieving.
In other words, to go with your friend on Saturday afternoon may be
necessary, because we' ve got to have rest, creation and rest. But that’s
different than finishing up a proposal that you had to make. Right?

Jennie: Oh, yeah. Again, it depends on how big the stakes are that you
want to play. Likel said, for me, I'm not taking thislightly. And I’ll tell
you why. It takes only maybe another 20% or 30% more, if you like that
underachiever model that we were talking about, it doesn’t take much more

than that to actually have that turbocharged propulsion in your life.

Soyou'reright. It'sjust amatter of getting on with things, actually, and
realizing your priority inlife. And that’s not to say that | don’t enjoy a
personal life, because | certainly do. Infact, | come up with some of my
best ideas when I’ m out in the park with my four-legged baby here, who's
actually cuddling up next to me as | speak to you.

| walk the dog and | have great breakthroughs. And | sit and | talk with
people at lunch, and then Il sneak out and take a note because | just had

some amazing thought.

But you prioritize in your mind what matters to you most. Does what
matters to you most include your financial security or not? | think that’s
really the bottom line there, Ted.

Ted: Andthat’sthething, asyou identified earlier with your specialty
with women, that 100 years ago, and really as short as 50 and 60 years ago,
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basically women in the industrialized nations didn’t have that opportunity.
And today, they are grasping it.

Jennie: Right. And it s not just the mindset, either. If you go back into
the industrial revolution time in history —and you know | love talking
about history —there were alot of opportunity around, but it took certain
physical skills, especially. But in some cases, despite how much we want
to be considered equal, we're just not. We're not built in the same

muscular structure as men.

So alot of industrial opportunities that came up in the industrial era
weren’t opportunities that women could take. But that’s not the erawe're
living in now. We'rein the information age. And | tell you what, women

are full of good ideas, Ted.
Ted: I'll tell you, we could all enjoy sitting behind the keyboard.

Folks, we're going to tell you, right now, alittle bit about the greatest
internet marketing show on earth, the World Internet Summit. We have
two of them coming up real soon. And Peter, I’m about to put you on the

spot with adate.

The World Internet Summit USA is happening the 16" through the 19" of
September, in Nashville, Tennessee, Opryland Hotel. And Peter Twist,
when is the World Internet Summit UK happening?

Peter: Yes, Ted. That would be October the 28", 29" 30" and 31%. So
over that weekend, it will be.
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Ted: Excellent. So you’'ve got something in the middle of September,
USA, and at the end of October in the UK.

I'll tell you what, folks. 1"'m going to give you aquick rundown on the

speakers, just areal quick rundown on some of the events.

| cannot and am not trying to cover it all. What you want to do is you got
invited to this phone call. There should be alink in that e-mail. There
should be alink to the World Internet Summit. Follow that through. Take
afew minutesto look at it. Print it off, maybe, and take it to work. You
can read it at the park and get inspired, like Jenni€’ s talking about doing.

And if you can’t find that link, you can always go to
WorldInternetSummit.com, and that will give you information on both of

them and everything we' re doing.

So one big thing we're doing is called the World Internet Summit
Challenge. Folks, thisisthe shot heard around the world. Here' sthe

challenge, as we're putting it out.

Give me awilling person, loan me alaptop computer with an internet
connection, and within 72 hours that person will have a product, a website,
and money in the bank, plus a system to make that money over and over

again, for life.

Folks, that’s what we' ve been talking about. Now, we haven't been saying,
“Let’s have that happenin 72 hours.” Inreal life, 72 hoursis alittle bit
fast. But we make it happen. And the only reason we make it happen is so
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that you can see, start to finish, nothing hidden, the entire process. And

when you see it that way, it'slike, “Ahal”

Who are we having speaking? We're having Armand Morin, Kurt
Christianson, Johan Mok, Rob Bell, David Cavanagh, Frank Garon, Mike
Stewart, Sean Roach. Of course, our esteemed guest this evening, Jennie
Armato. Tom Hua, Brett McFall, Peter Twist, Allen Forrest Smith, Ted
Ciuba, and Paul Culligan.

What do these 15 people have in common? Just this: any one of them
could take afour-day even to themselves, to teach you how to make money
ontheinternet. Every one of them has their specialties. Johan Mok, from
Singapore, agiant on joint ventures. He's had some certifiable

breakthroughs. He's going to be there.

Brett McFall, the ad wonder from Down Under, is going to be talking
about making high-profit products.

Allen Forrest Smith, a copywriter from the UK, is going to be talking about
—you can’t wait to see hiswiggly ways of doing it — making money with

your words.
Kurt Christianson isawiz kid.

Those of you who know Armand Morin know he knows how to create

products. He' s got it down to asystem. He reveals the resources.

Of course, Jennie will be talking about making these supercharged,

turbocharged ways to make money on the internet.
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I’ll tell you what, one of the other people that | did mention. | can’'t go
through it al, right? I’m not even trying to. Get to the website.

But Paul Culligan is bringing about a specia event.

Folks, when we originally put this together, Paul was going to be doing the
newbie sday. Like everybody else, he said, “I’ ve got to make some money
onthis. What will you pay me?’ We said, “Well, we'll sall it, we'll pay

you.

What we're going to do, we're changing that. The newbie' s day on the
first day of the event, you get in free. It'sfrom 1:00 to 5:00. You will

learn how to use FrontPage.

We're going to be having hot seats. We're going to be having panel
sessions. We're going to do aworldwide teleconference call. You're
going to get the launch pad exercise to get you started. You're going to get
the 90-day kick-start, day-by-day plan.

Folks, | could go on, but we're going to get back to the show. Here'sthe
bottom line, though.

At the World Internet Summit, USA or UK, you' re going to discover what
to do to make money online, how to do it, why to do it, when to do it, all
with minimal effort, risk and out-of-pocket expense. That’s what we're

looking for.
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Now, Peter Twist, co-host of the World Internet Summit UK, | would like
to turn this call over to you, so that you can get the goods out of Jennie
Armato.

Peter: Thanks, Ted. You take asip of water, aswell, and take it easy for a

minute.

Jennie, I'vereally enjoyed just listening to the half-hour there, of
information you’ ve been giving us. For people who know me, | go on and
on. Like, for example, when people say to me, “What’ s the most important
thing about working for yourself,” and | say, “ Getting up on Monday
morning, realy.”

Jennie: Or not getting up on a Monday morning.

Peter: Yeah. Yeah. And people laugh about it and it soundslike a crazy
kind of joke. But one thing that really struck home with me was when you
said about learning the fundamentals. A lot of people, possibly not being
in business before, it’s just so important to have those basics, whether

you'’ re running a bricks-and-mortar business or even an internet business,
just to get your mind into that right kind of mindset of out of the 9:00 to
5:00 situation. Would you agree with that?

Jennie: Oh, look, absolutely. | meet people all thetime and | have to
come back to the internet with this, but they have a desire in them but

they’ re trapped by the need to get that money in their hand every week.
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| guess ultimately you have to back yourself. Y ou have to back yourself.
You'vegot to go for it. It'snot acomfort zone that you'rein right now,
it's an uncomfortable zone. And you know itis. It'sjust that it’s familiar.

And suddenly enough, the safety and familiarity.

But | tell you what, these rewards in stepping out from that and even the
fundamental shift, when | said I’d bring it back to the internet, you don’t
have to — like you had to do previously —throw in your job in order to start
abusiness. You can actually do thisliterally on the side, literally at home,
after hours. | can only tell you about an example that’ s living, happening

right now.

My brother, David, he's got two young kids. My sister-in-law, my
beautiful sister-in-law Katie, she’s pregnant at the moment with their third.

And she's expecting actually while we're away, at the USA Summit.

He' s uneducated. He's amotor mechanic. But is he fired up about the
internet! He'slucky. He getsto see behind the scenes, with me. It’'s kind
of funny, because it brings up another issue about failing. | don’t know
what they were thinking | was doing, | was___ online or something, and
al of asudden they started to see changesin my life. My brother said,
“What exactly are you doing?’ And | said, “Wéll, if you’ re open, sit down

and I’'ll show you.”

But he’s now spending nights. And some nights, he doesn’t actually go to
bed until midnight, which he never used to do because his energy was at

the take-home pay level and hehad _ and he had, in away, resigned
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himself to that, that he needed to go to work from 7:00 until 5:00 every day
to make aliving, to pay the hills, to support the family. His energy shifted.
In fact, just minutes before | logged onto this call, he rang me this morning
because he' s taking aweek off work and he’ s firing all this stuff at me.
And I’'mlike, “I haveto go. There's people around the world waiting to
talk to me.”

But you'reright. You're so right, Peter. Itisashift. | think the first shift
really iswithin yourself to say, “1’m going to back myself.” And | don’t
seeit, unlike some of the tumbles and turns I’ ve taken in my businesslife,
things haven't always been great for me. And | think for the majority of
people, in the wage situation, things aren’t great for them, either. And |
relate to that and | understand that dilemma.

The only way you can make that change is to make the decision to back
yourself. And like | said before, even when you work out on that line from
zeroto 10, whereyou're a, if you're at zero at least get on theline. Don't
stand and look at it.

Peter: Yeah. Just take some action. And even if the feedback is negative,

at least you’ re taking some action and you can see the results.

Jennie: Oh, yeah. Thefirst thing you' re going to do probably won’'t work.
But that doesn’t mean it’s all over. No one can stop you when you're
working for yourself. | lovethat. That’s another reason I’ ve been such a
rebel. 1t'slike, “Don’'t talk to mein that way.”
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Peter: | alwaystell people, “1 work for an idiot, and he fires me at the end

of every week,” which istotally true.
Jennie: You'reright.

Peter: The other thing which you mentioned is about these newbies
learning HTML and stuff like that. My personal experience of alot of
people, and | think you'll agree, isthat many people do get bogged down in
thistechy side of things. What I’ ve found is the less you know about the
technical side, the better it isto move forward because you don’t worry

about al of the things that can go wrong.

Jennie: You'resoright. You' resoright. Actualy, it holdsyou back. If
you want to just make alittle bit of money tinkering, like a hobby, then
don’t bother with anything I’ ve said. Because I’ m talking to the people

that actually want to produce profit.

First, two points. If you wait until you know all of that stuff, in 10 years
time you’ll be going to the World Internet Summit, still wondering when

that money’ s going to come. Right?

And the second thing is it misses afundamental shift. If you haven't been
in business before, this might be a surprise or new information for you. |f
you are in business, | know you’ re going to be sitting there, shaking your
head as | say it.

A good businessperson isn’'t necessarily the guy who understands how to

run the clog on the machine.
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Peter: That'sright. Definitely.

Jennie: And, in fact, keeping that helicopter perspective on your business
—if you're just starting with one business on the internet —is actually the

key to your success.

Do you think —and | love this Donald Trump thing that’s on at the
moment, “ The Apprentice.” | don’t know how it’s showing in the other
countries, but it's showing here at the moment. But he has this way about
him. Do you think he bothersin the detail? No, he keeps the helicopter

perspective all the time,

Y ou read any biography on any successful person, and they’ll never tell
you that they spent two years mastering the art of the intricacies of their
business. They mastered the art of making money, and the two don’t

necessarily equate.

Now, have | gone out and learned HTML? Absolutely, because | like that
total control. And | like to be able to now say to my web people that | get
to do some of my web stuff, “Hereit is, and thisis exactly what | want,”
and | talk in their speak.

Had | waited for that point, | wouldn’t be on this call today and | wouldn’t
be going to America and the UK.

Peter: Exactly. Yeah. Justlooking at it from a UK perspective, I’ ve been
following the Internet Summit, I’ ve seen this happen in America and then |

saw it go to Australia, and I’ ve always felt the Australians are perhaps not
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ascynical as peopleinthe UK. You’re perhaps halfway in between the US
and the UK.

Do you feedl that, for example, when you cometo the UK, | know there are
lots of experienced marketersin the UK, but do you see that the UK will be
able to benefit because we're still slightly behind the US?

So what I’m saying is by presenting this information that we' re going to
show to people, they can still do something to really put them ahead of
everybody else.

Jennie: | can't believe the opportunity that’s available for people in the
UK, because unlike Australia, you can do what we're doing, which is
tapping into the American and Canadian resources, or the Americas, if you
like.

But you’ ve also got a much bigger marketplace right on your doorstep.

Much, much bigger than Australia. We're just taking it all here.

But again, I’ve got alot of English friends and | know that some of them...
alifelong friend of mine, she comes from a working class background in
England, and they do have avery sort of _ mindset, that they think their

lot begins and ends in their town sort of thing.

For those people, | don’'t know what we could do to help them because you
do have to want to make that shift within you. But if | wasin the UK, if |
came to the UK and | positioned myself there, not only am | tapping into
the UK but there’ s all of Europe right on your doorstep aswell. You really
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arein aglobal position there. And | think that’s why some of the marketers
that have emerged out of the UK have been so successful. Because they’re
not just dealing with the foreign market, like | am. My Australia

marketplace isvery small. My Americanishuge. The UK, well, look out

guys.
Peter: You're onyour way.
Jennie: Right. I'm certainly trying.

Peter: The other thing, aswell, | think thisis great for anybody wanting to
get into business, and especially women. Y ou hit the nail on the head when
you said that the internet isa great leveler. It'salevel playing field, not

only for men, of course, but for women. They can have that presence there,
with awebsite or business, so much easier than as you say, leaving them or

putting them in the crash.

Jennie: You can literally —and I’ ve done this—work in your flannies and
your fluffy sleepers, and no one need ever know. |’ve done some great
deals on the internet, just in that format. It's great.

The other great thing is you do have really small children and you’ ve got
odd hours, then I know sometimes when I’ ve been waken up in the middle
of the night and you can’t get back to sleep, you get on with things on your

internet business and accomplish something.
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And I'll tell you what, when you get into this stuff, you don’t want to
watch TV or read mindless magazines, or anything like that. Y ou create a

much more fun life.

Peter: Also, | think again from a UK and an Australian perspective, if a
lot of your customersare in the US, you do have to work different hours of

the day aswell. Okay, I’'m here at 1:30 in the morning now.
Jennie: Oh, you're so good.

Peter: I’m not saying that to say how wonderful | am, but that’s the
advantage of being at home. Y ou don’t have to keep driving to an office to

do all of these odd hours, as well.

Jennie: Weliveinasmall villagein Melbourne. Infact, it'sthefirst place
in Melbourne, Australia that was established. And it looks back over our
beautiful Port Phillip Bay, to the city skyline. It’'s absolutely beautiful.

And it'sjoined by abridge. And quite often, we'll be out walking the
baby, the little four-legged furry friend here, and we' d look out at the
bridge at 7:00 in the morning and it’s just an ant farm. And I'd think, “I'd
take my lifestyle any day.”

| want to digress for amoment, Peter, and say this. It tiesup all of these
things we've just been talking about. If | can give anyone anything, thisis

it, right here and now.

When you know how to produce multiple streams of income without high

capital investment, high time investment and high personal sacrifice, such
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as leaving your kids and going to ajob in an office or even running a
conventional business and carrying the burden of that, with the internet |
now know that even if everything | own is taken away from me, | know

exactly how to get it back.

Peter: That'svery powerful. And, of course, the other thing about the
internet which you don’t get with an ordinary business, is that mistakes

don’t cost you as much money, either.
Jennie: No, thank God. I've made a bucket-load of them.

Peter: | think it's important to say, rather than painting this picture to be
totally rosy. But if you do make a mistake, | think people are very

forgiving on theinternet and it’ s easier to quickly correct amistake. Isn't
it?

Jennie: If I’'m any model, you' [l fumble your way to success.
Peter: Most people do, | think.

Jennie: Youwill. And that'swhy | kind of made that comment before,
that probably the first thing you do won't work. But that doesn’t matter.

You'll learn a bucket-load from it.

But you're so right, Peter. The cost to get involved isso low. If | talk to
anybody now, heaven help anyone that ever came up to me and said, “I’'m
struggling with money,” because there’ s no need to live in that

environment, not when you’ ve got the power of the worldwide internet.
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And while we're talking about the UK and US, let me say this. The four
main English-speaking continents of the world, the UK, South Africa,
Americaand Australia, you're covering all time zones. An automated

business on the internet literally can produce money while you' re sleeping.

Peter: Yes, definitely. | think that’s one thing we do see in the UK and
Australia, more so than the US. The money is there when you wake up in

the morning, which is fantastic.
Jennie: It'struly exciting.

Peter: Interms of making mistakes, the great thing about the internet is
that you can send out an e-mail with a couple of typos or errors and

somebody’ s corrected it and sent it back to you in 12 hours. That’swhat |
find, anyway.

Jennie: Yes, they do. You'reabsolutely right. People liketo let you

know when you’ ve screwed up. That’sfor sure.

But just in terms of making mistakes, | think that’s so important, Peter.
And I'mreally glad you brought it up. Because you don't just get on the
internet and make money. Y ou’re going to go through processes. And |

think that’s why education is so important.

But if people want to get alittle bit more insight into where | was coming
from, if they go to UglyTruthRevealed.com, they’ll definitely get the ugly

truth about starting a business on the internet.
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Peter: At the sametime, | remember — years ago — going to see Brian
Tracy and Anthony Robbins. And you see these people, and we' ve been
talking about the mindsets, about how you have to change your mindset.
And what | would say to people s that when they go to the World Internet
Summit in the US or the UK, open your mind. And evenif it means
blindly following what you’ re shown until you find your own feet, | think
i’ sreally important to do that. Rather than you have that other voice in
your head saying, “No, | wouldn’'t do it thisway.”

Don'’t go off and try to reinvent the wheel yourself. Make sure you follow

the basics, even if you don’t understand them to start with.

Jennie: Excellent point. You know, these are not uncharted waters
anymore. These experts around, like Ted and Brett and all the guys
they’ve got at the Summit — | don’t see myself as an expert at al, I’'m doing
it —you’ve got al of these experts now that have charted the waters for you

and they’re providing their information.

So | think you not only be prepared to take it partly on board or to ignore
anything, that’s not to say that you have to take everything on board and do
everything that they say, because you’ll overwhelm yourself. But what |
find when | go to seminarsin particular, and Ted knows I’ ve flown to the
states twice this year to do exactly that, that’s my level of commitment. I'll
fly 20-odd hours in a squished-up, stinky plane to get that one or two

pieces of information from each speaker that | can apply into my situation.

© MMIV WorLp INTERNET INC. & WorLD InTERNET CORP. P1Y LTD

Page 37 of 45



But | can only do that because I’ m prepared to take onboard whatever I'm
told, eveniif it is Ted Ciuba, America’s foremost internet marketing
consultant saying that my website sitesinstitutional. | could have wiped it,
at that point, and not gone any further and said, “How dare he!” What an

idiot | would have been.

Peter: Well, it wasworse for me. Ted actually said | should be
institutionalized. Y ou got off lightly there.

Jennie: | did, obvioudly.

Peter: Ted, you' ve only paid me up to this point, so | think I’'m going to
stop now, if that’s okay with you.

Jennie: | could talk on for hours with you. Welcome aboard. It'slovely

to see you guys, bringing that UK perspective to the table. It's great.
Peter: That'sgreat. Thank you.

Jennie: | look forward to sucking your brain.

Peter: Thanks, Jennie.

Jennie: You'll make me money, | know it.

Ted: Indeed, all of us. We are very pleased to have Peter Twist onboard.
Peter, thanks for helping us with the call tonight.

Peter: | really enjoyed it.
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Ted: | know it’s nearly 2:00 am. for you. | know you' |l get a good

night’s sleep tonight.

Peter: That'sfantastic. No problem.

Jennie: My intention was that you didn’t sleep awink, Peter.
Peter: I'll just keep on talking.

Ted: That'salot of drive there, Jennie Armato.

I’ll tell you what, folks. Y ou have been tuned in to another World Internet

Expert series, and we' re so happy you could tunein.

Asaways, you know that you can tunein to the archives at

WorldInternetWebcast.com, at your convenience.

Jennie, give us some closing thoughts, maybe 30, 60 seconds on what you
think about what you can bring to them, what they should do, if they should
be at the World Internet Summit? It’s your ballgame.

Jennie: Redly, | could have stayed out in the quagmire of potential and
still got some education. But would it have been the right education? Who
knows? | don’t know who or what above led me to get the right

information and education.

Ted, when you talked about the possibility of me doing America and the
UK, two things really stuck with me. The first one was having seen,
firsthand, the impact and the caliber of people and the information that they
bring to the table at the World Internet Summit. Not only the very well-
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accomplished speakers, but also the other people that are there, it changed
my perspective on seminars and how | was going to approach them. And |

don’t know which ones to miss out on right now.

But unless you’' re there, unless you' re in the mix, you'’ re going to stay out
in that no-man’s land — or should | say no-woman’sland. All I dois
encourage people. I’'m going to do my very best and share what | can
about everything that I’ ve done to get to where | am, so that you can pick
the pieces of what I’ ve done out that you think are going to work for you,

and get on with it.
There will be something from all of the speakers.

But on top of that, you'll see experience and the networking that | think, in
fact, Ted can attest to because he has seen mein action, the best deals are
done at these events. | can only encourage people, if anyone wants to ask
me anything candidly, outside of these, about the idea of coming to
something like the World Internet Summit, please get in touch with me. It
really isan opportunity. There snothing elselikeit in theworld, and |
should know. |’'ve beenin the seminar industry 12 years. | think that’s all

| can say about it, Ted. Get off your backside and go for it.

Ted: Excellent. | think that’s doggone good advice, and | think you
demonstrated, when you said it, it'satrait | seein all real achievers.
You're willing to apply 20 hours to get that one or two pieces of

information that you can apply immediately to your success, to your site.
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And then you also, of course, correctly mentioned that the best deals are

done at these events.

So in other words, there’' s more than knowledge, there' s deals and
relationships.

And speaking of that, how would someone get hold of you, Jennie, if they
wanted to get a hold of you?

Jennie: Well, | think probably the easiest e-mail address for people would
be —and my name is spelled quirky, | don’t know why my parents did this
—Jennieis actualy spelled JE-N-N-I-E. Soit’s

Jennie@wor Idinter networ kshops.com. Or all my contact details,

including my American office phone details, are available under the

contact page at www.60MinutesWithJen.com.

Ted: Okay. And Jen, 60MinutesWithJen.com, that’s a good site. But you
also are putting together a promotion related to both the World Internet
Summit USA, World Internet Summit UK. It's Women On The Internet.

Canyou tell usalittle?

Jennie: I'm so glad you asked. It’'s an excellent complement to the actual
Summit itself. We're going to spend the day after, the immediate day after
the actual Summit takes place looking at the structure of your business and

product creation.

WEe're offering a special ticket price, if people actually opt for the Summit,
they can come along to this at a significantly reduced price.
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What I’ve doneis|’ve assembled some of the women achieversthat are
aready out there offering products and services on the internet, with
myself. We' ve teamed up to put together a day for you, so that you can
work in amuch more direct way with us as well, and further investigate not
only what we' ve done and how we're doing it, but get usto help you model
what you’ re going to do so that you actually leave the entire World Internet

Summit family —if you like — experience ready to go, if not already started.

So to find out some more about that or to at least log your interest in
knowing some more about it, the URL for that is

www.W orldl nternetWomen.com.

Women of the world are ready and waiting to help you.

Ted: If alot of those men are like me, I'm eager to learn more and more
that you're teaching. Y ou’ve been aremarkable case study about just

really getting in there and diving in.

Jennie has shared alot of things with us this morning, this evening or this
night, depending on where you're tuned in, and we do appreciate you being
there. She was sharing about different ways to turbocharge your business.
Things such as remembering that maybe if you don’'t have previous
experience, it may not be as simple and easy as you hear some of the flash

stories.

On the other hand, other people have done it, you cantoo. That was her
story there. Y ou can do it, whether you’ re anywhere from two or zero or

up to ten on a scale of one to ten.
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She was talking about how important it is to get the right knowledge.
Really, the best place to get that right knowledge is from people who are
doing what it is you want to do. She compared, even though she didn’t
mention it, she did take the concepts that Michael Gerber put in an
excellent book, which you ought to have in your library, called The E Myth
Revisited. She was talking about the helicopter view in Michael Gerber’s
book. That’sthe entrepreneur, versus the engineer. That’s the person who
knows how to put the bolts on, who knows how to whistle and shine the

shop and the machinery and the courts.

She was talking about, again, having the right associations to make that
happen.

| think overall, when you look at Jennie and you get some close snapshots
of her, you'll see that when she was talking about that methodical
determination, that that’s a giant secret that if we' re not careful — because
we may be looking for something more technical, i.e., remember the
engineer, and she's an entrepreneur — she' s talking about that methodical
determination to do it. Nothing can stop her; not the feedback of other
people who don’t know, not the feedback of the conventional way, getting
the right people.

Infact, | lovedit. Shesaid, “Say yesto everything, figureit out later.” I'll
tell you what, that’s good. That’s good. She was talking about how
important it is. And she has put her money where her mouth is. She has

flown across the big pond. And yes, itis 16 hourson aplane. And yes, it
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isuncomfortable. Butisit worthit? Folks, it's been worth it. Y ou’ve got

to admit, $50,000 a month is pretty doggone good.

It's been worth it to Jennie Armato. She’s going to teach you how to do it.
She has taught you tonight it isworth it to you. If thereisalittle sacrifice,

it doesn’t matter.

Folks, tunein, because we' re so excited. And we are doing these World
Internet Experts conferences and teleseminar webcasts in conjunction with

the World Internet Summit coming up.

Tuneinto thelink of the person who referred you. Get to that web page
and see what the real excitement is about. If you can’t find that e-mail,

can't find that link, go to WorldInternetSummit.com.

And finaly, folks, we want to have you tune in to next week’ s show, same
time, same place. We have Johan Mok coming from Singapore. He's
going to be revealing the one strategy the little guy can use to rake in big-
time profits online. And folks, thisisaguy who has doneit, like all of our

guests. We're never going to have BS ers.

Folks, on behalf of Jennie Armato, who was our featured guest tonight,
Peter Twist, who was with us as a co-host, myself, Ted Ciuba, and the
other co-hosts — Brett McFall, Tom Huaand Allen Forrest Smith —
everybody in the World Internet Summit family saying yes, we're glad you

tuned in and yes, you can do it because the internet is waiting for you.
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